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THE LOCAL SEO 
VALUE OF GMB 
Why Google My Business and 
local SEO are key to more leads



THE 3-PACK
The 3-pack is a prioritized collection of local search results which is shown 

above organic traffic. 

3-pack organic 
results below 

3-pack



increase of “near me” or “close by” traffic in two years

of all Google search traffic is local, so it is their priority and should be yours too

900%

46%

88%
of mobile local business searches lead to a call or visit within one day

WHY GMB MATTERS

90%
of the time, the 3-pack is shown above organic search results



YOUR GOOGLE 
MY BUSINESS 
PROFILE 
How to access it, where to sign up 
for it and more on the basics



IF YOU ARE NEW TO GMB
Start at https://www.google.com/business/. Search on Google Maps to see if 

Google has already created a profile for you

https://support.google.com/business/answer/6337431?hl=en
https://www.google.com/business/


DUPLICATE LISTINGS
If you add a second listing for the same location of your business or 
Google creates another listing due to inactivity on your original one 

Contact Google via Twitter or phone: @GoogleMyBiz or 1-844-491-9665



CLAIMING A PROFILE
If you sign in you might find that you have access already, or if you’re new to 

the platform you’ll have to verify yourself using an access code

click here



MAKING EDITS
Already have a profile but aren’t sure about next steps? Once logged in to 

your profile you’ll be able to edit using a menu with a range of options



THE GMB APP
You can access your profile via desktop or on the official GMB app; only 

the app has many of the same editing/posting capabilities but:

● You can only view your “followers” (people who choose to follow your 
profile to be notified about future posts) on the GMB app

● Get notified about new reviews and queries so you can easily reply 



BUILD YOUR PROFILE 
THE RIGHT WAY
Filling out as many of the details as 
possible can help your ranking



CATEGORIES
Only choose categories that are relevant and accurate to what you do



ADDRESS
While it may be helpful to your GMB profile to have a physical location, 

don’t try to fool Google with a pretend address like a UPS store



SERVICE AREAS
You can choose to show your address or keep it hidden, 

you can share service areas you work in



PHONE NUMBER
The phone number on your GMB profile needs to have an area code 

which matches your address. 



LINKS
Fill out all applicable link fields but make sure the information is relevant, for 

example, if you have an appointment booking link, make sure to use that as your 
appointment link rather than simply copying and pasting your Home Page URL

website link

booking link



HOURS 
Be sure to add not only regular business hours on your profile but also 

“special hours” as well to make your profile more complete and accurate

special hours

business 
hours



GMB SHORTNAME
Fill out your GMB profile shortname, Google will typically 

suggest one for you. 

*You can only edit your shortname a few times per year



ADDITIONAL INFORMATION
There are many small pieces of additional information that you can add to 
your GMB profile, and each one is important to fill out including opening 

date, attributes, etc



GOOGLE SUGGESTIONS
When working on your profile you may see elements in bright orange 

with the option to accept changes, these are suggested by Google



GMB WEBSITE
Your GMB profile gives you the opportunity to create a free Google business 
website using information from your profile; set a site up and customize it 



OTHER DIRECTORIES
While Google is the main directory to rank with, there are numerous other 
directories that you need to be listed in such as Yelp, Bing and Yahoo with 

the exact same contact info

https://www.brianlawrence.com/free-wedding-business-listing/
https://www.brianlawrence.com/free-wedding-business-listing/


CONSISTENCY IS KEY
Every detail must match what is on your website and citations - you can 

generate a free report on my website to check this

https://www.brianlawrence.com/seo-report/


BEING ACTIVE 
ON GMB 
How to impress Google and get 
client engagement on GMB



ADD PHOTOS & VIDEOS
Upload photos and/or videos to your Google My Business profile weekly to 

show Google that you are a good manager with engaging content

This is a great opportunity to showcase your talent and professional 
capabilities. 



GET CLIENTS TO SHARE PHOTOS
Google values when clients share photos on your platform because it 

shows them that people are engaging with you just like on social media



POSTS
Offer

Post a promotion
What’s New

Share updates
Event

Advertise an event
Product

List a product

*Posts are featured prominently for only 7 days 



AUTOMATE POSTS
You can share old posts again on Google with no SEO consequence, 

and this process can even be automated using tools like OneUp



GET CLIENTS TO REVIEW YOU
Reviews are one of the most important aspects of your GMB profile - you not only 
want a large number of positive reviews but good reviews consistently over time



REPLY TO REVIEWS
Make sure to reply to reviews to show Google that you are encouraging 

customer interaction 



DOs AND DON’Ts OF 
KEYWORDS ON GMB 
The ins and outs of keywords, from research 
to implementation



DO CONDUCT RESEARCH
Never guess at keywords - it doesn’t help to rank for keywords 

that no one actually searches for

https://neilpatel.com/ubersuggest/


DO UTILIZE INSIGHTS
GMB insights are important to check for many reasons, including 

what keywords customers are using to find you



HOW TO UTILIZE INSIGHTS
Insights can tell you how much traffic you’re getting, the amount 

of views you’re getting on your photos and much more



DO FILL OUT Q&As
The Questions and Answers part of your GMB profile can be a 

valuable place to show engagement, give customers more info, 
make your profile more complete and incorporate keywords



HOW TO UTILIZE Q&As
As long as you’re in a different Gmail account, you can add 
questions, or you can simply ask someone you know to ask 

questions which you can then answer as the business owner



DON’T KEYWORD STUFF
While incorporating a few keywords into your Questions and 

Answers and GMB description can be valuable, cramming 
keywords in could hurt you SEO and ruin the user experience 

x



DON’T KEYWORD SPAM
Including keywords in your GMB profile business name when they are 

not in your actual business name is spam, it can hurt your ranking

Top DJ Company Wedding DJs Raleigh

actual name keyword spam x



DO REPORT BOGUS LISTINGS
If you see keyword spam from other businesses or bogus listings, you 

can and should report it to Google

keyword spam

*image from Advice Local

https://support.google.com/business/contact/business_redressal_form


HELPING YOUR 
WEBSITE SPEAK TO 
GOOGLE 
Appealing to Google goes beyond your GMB 
profile - there are a few key steps to take on 
your website to help it speak to Google



SOCIAL SIGNALS
It’s not just the reviews on your GMB profile that count; Google 

can pick up on other positive reviews as well



SCHEMA

*image from Raven Tools

Schema data is a creation of Google, Bing and Yahoo that can be placed on a website 
to help search engines understand, display and utilize location-based information like 

your address, phone number and more - this makes it an extremely important local 
SEO tool and just installing Schema can help you rank four spots higher



TITLE AND META TAGS
Title tags and meta descriptions are a prime way to get your 
website and GMB profile favored by Google with keywords, 

optimized letter count and more



Want to learn more?

Read more...
about GMB tools and tips 
you need to know

Contact Me
for a free 30-minute consult to 
discuss your SEO

Read more...
about setting up your 
profile for success
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